Content marketing

Content marketing is a strategic marketing approach focused on creating and
distributing valuable, relevant, and consistent content to attract and retain a
clearly defined audience — and, ultimately, to drive profitable customer action.






Types of Content
*Blog posts
*Infographics
*\ideos

eBooks

*Case studies
*Checklists
*Testimonials and reviews
*Influencer marketing
*Guides and how-tos
‘Memes


https://rockcontent.com/blog/types-of-content-marketing/
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More
expensive

Lack of unified

direction Tough to start

Disadvantages

Specialization Result take
and expertise time

More
competion




0 Steps to an Effective Content Strategy

Content

alignment

Align your
content with the

customer journey.

Identify what
topics, needs,
and questions will
be addressed in
your content.

2

Content
audit

Audit your
existing content
to determine
what can be used
as is, what must
be updated, and
what must be
created from
scratch.

Determine the
genre and format
of each content
piece. ldentify
who will be the
subject matter
experts, authors,
and other
contributors.

Performance

measures

Determine the
objective of
each piece of
content and how
performance will
be tracked and
measured.

Distribution
plan

Identify what
online and offline
channels will
be used to get
content in front
of constituents,
members, and
donors.



