
Direct Marketing
According to Direct Marketing Association of USA :

"Direct marketing is an interactive system of marketing which uses one 
or more advertising media to affect a measurable response and/or 

transaction at any location".



Direct Marketing

Direct Mail

Mail Order 
Marketing/Catalogue 

Marketing

Direct Selling

Tele marketing

Email marketing

Broadcast Faxing

Direct Response 
Marketing

Couponing

Database Marketing

Direct Advertising
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Quality 
communication

Achieving 
credibility

Post sale frequent 
interaction
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Advancement of 
Technology

Increasing usage 
of mobile

Multiple payment 
options

Changing 
customer lifestyle

Negative aspect of 
retailing



Strategic Decision

Communication of 
offer

Customer response 
and offering

Fulfilment

Database 
maintenance

Direct Marketing 
Process


