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Event marketing i e of marketing that implies promoting a brand, product, or service by holdin

participating in, or attending events.
Event marketing is a strategy that helps a business gain new customers and improve relationships with existin
clients.

Organization involve in an event/ events to promote its products or services
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https://www.youtube.com/watch?v=A59QG46ftkk
https://www.youtube.com/watch?v=ZUMKOZ1z-vM
https://www.youtube.com/watch?v=ZUMKOZ1z-vM
https://www.youtube.com/watch?v=ZUMKOZ1z-vM
https://www.youtube.com/watch?v=A59QG46ftkk

Live streams

Webinar

Virtual event

Seminars

Trade shows

Targeted social events
Thought leadership event

Product Launching
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https://www.youtube.com/watch?v=r6gga_2UTtc

Set objectives

Identify
consumers

Event Planning

Plan to meet
audience
needs/wants

Analyze
consumer
decision
making process

Establish price
and ticket
program

Promote event

Evaluate
marketing
effort
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Share event
through media

Highlight through
Socialization

Market through
email

Create curiosity

Spread Fear of
missing out (FOMO)

Promise a good
delivery/ Trust




