SOCIAL MEDIA
MARKETING






SOCIAL MEDIA MARKETING PLATFORMS

PEOPLE CONMNTEMNT STRATEGIES COMNS
- Photos & links - Local mkting )
- Information - Advertising * Weak organic
- Live video - Relationships reach
- How-tos - Organic vid .
- Webinars - SEO = S 1S N
- Explainers - Adwvertising rESoUrcs eavy

- 25-34, 35-49 - MNews - Customer
. - . - Small ad
- Educated/ - Discussion service audience
wealthy - Humor - Ads for males
- Long-form - BzZB -
- 46-55 content . - Ad reporting &
- EE RS custom audience

- Professionals .
- Core values - Intermnational

- WordStream

By LIOCA LIS




e Humanize the business

e Drive traffic

e InCcrease brand awareness

e Build Relationship

e Improve brand

e Boost website traffic

e Promote customer services

e Enhance RO

e Improve search engine result page (SERP)
e Boost web fraffic

e Retarget missed customers

e Reverse learning from customers
e Generate partnership

e Acquire talent






